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SUMMER PORTRAIT
The campus scenes have changed somewhat. Summer school students walk just
a few steps to the new library instead of several blocks to the old one. The cafeteria is
expanding, with the walls up and roof on the new addition. Some older dorms are being
redecorated inside and out. A sure sign of summer is the hum of air conditioners, keeping
office personnel comfortable while the sun beats down outdoors.
This July edition of the "Radiogram" comes your way with the hope you are
having an enjoyable summer.
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A LETTER FROM A STAFF MEMBER"

Dear Mr. Gathany,
We have always heard that experience is the key to success. Well, it is because
oi my experience on WCDR that I am now working here at KIFG, an AM and FM station that
has three different studios. The main studio is at Iowa Falls, but the branches are here at
Eldora and Hampton. We broadcast at two different times during the day from Eldora. The
f:..rst one is at 7: 50 Ao M. with a ten minute program called "Daily Diary." That program is
mine. I announce all the area happenings with two commercials in between. We broadcast
again at 9: 00 A. M. until 10: 00 A. M. My boss, Mel Anderson, conducts "Mel's Music
Shop." At 9:20 there is a phone-in program called "Do You Know" and at 9~ 55 the local
Eldora news.
I guess you could call me the "jack -of-all-trades." As soon as my "Daily Diary"
program is over, I begin calling about sixteen different phone numbers to get some news.
After this~ I write and type up all the news. I'm also official secretary. I keep all the books
open all the mail, and write all the letters. I guess you might call me the receptionist, too.
I find commercial radio much different from and probably more challenging than
non-commercial. radio. I really enjoy my work. My hours are from 7: 30 A. M. until
twelve noon.
On Saturdays I have the "Music Shop," too. Thus, besides getting everything ready,
I must deliver it, too. I'm glad I had the experience at WCDR. I hear a lot of favorable
comments around town and I think it is due to my experience at 'CDR. I love radio; it's
lots of fun!

USING AIR TIME
The broadcasting media is very powerful in forming public opinion. Churches
across the country are using this media to proclaim the Gospel of Jesus Christ; however,
we are aften justly criticized for using the srune old routine -- a hymn, a prayer, a message,
and AMEN.
In a Speech at the 1967 convention of the National Association of Broadcasters, Chet
Huntley, newscaster for NBC, called for greater creativity in producing broadcast programs -different ways to present old ideas. Since gospel programs desire to reach "people," we
as Bible believing Christians should try to be creative in our use of radio and television to
reach our objectives. Radio is different from what it was ten or fifteen years ago. The
average listener does not sit down and listen to the radio, giving his attention solely to a
program. Generally, he is involved in doing something else other than listening. Analyze
your own listening habits.
This is why there is a need for different formats, variety of approaches, changes in
pace, and generally more creativity in our Gospel programs today. The daily program
especially needs careful scrutiny and planning.
One such program has been produced by Grace Baptist Church in Cedarville, Ohio.
When asked if Grace Baptist would like a morning program on the Cedarville College station,
Pastor William Broughton searched for a different approach in organizing the content. The
idea emerged that the Regular Baptist Press Sunday School material could be used effectively
as a guideline. The program "Bible Breakfast" that developed, has the intent of giving
background pertaining to the forthcoming Sunday's lesson. The content of the program
was designed to be helpful to the Sunday School Instructor as well as being spiritually profitable to the average listener. The pastor's delivery was conversational, giving the program
a great degree of listening ability and comprehension.
"Bible Breakfast" is one example of a creative program designed with the listener
in mind. If we are trying to reach Christians and gird them in the faith, our approach
should present that image. If our motive is to reach the unsaved, our program has to attract
them and "keep" their attention. The program must meet the 11 needs 11 of the type of person
one desires to reach.
WCDR-FM is pleased to have "Bible Breakfast" as a daily ten minute feature on the
schedule. Other stations might have similar feelings toward a program which is a little
different from the average. This one example may provide some insight into possibilities
for greater adaptation and use of our associational Publications and better usage of the small
Waves.

